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ON SOME WAYS OF TEACHING IDIOMS
IN BUSINESS ENGLISH

As is known, Business English is abundant in pluiagécal units or idioms.
Therefore, it is vital for students majoring in mess to study them thoroughly to be
able to use them in appropriate business settiaghieve their communication goals.
The paper touches upon various theories regardigdassification of idioms based
on peculiar characteristics typical of each grouamely semntic and gamnutical
inseparability, and offers a range of exercises to devetwp skills of using business
idioms in English.

Key words:Business English, business idioms, phraseologio#is, exercises
for teaching idioms

English has long been considered to be an intematianguage for business
communication. It enables people all around theldvtw conduct negotiations,
companies to achieve their ultimate goals, etcirgss English is widely used in
almost all spheres of activity including science&formation technologies,
economics, advertising, finance, medicine, etcisIcharacterized by formal or
informal styles inherent both in written and spokk@nguage and by the use of
business words, terms and specific set phraseslieams which make it more
expressive and colourful. That is why, it is vesetul for students majoring in
business to study business idioms which will hefyfgm avoid failures in
communication and reach their communication goals.

In linguistics idioms or, as some scholars callntheset phrasesor
phraseological unitsare defined as fixed expressions whose meaningotdre
interpreted as a combination of the meanings ofir tteemponent parts
/Bunorpagos, 1977: 140-161;Cmupuunkuii, 1998: 206; Cowie, 2009: 47/.
However, there are divergingpinions regrding the characteristic features of
phrases tlat can beproperly termed aghraselogical units or idioms Research
suggests arious definitbns of these unitand proposesarious criteria to support
their classification.

Thus, in Smirnitsky’s systenof classification, phrasenlogical units are
presentechs word combinations whth function as ‘monolithic’ lexical units, whth
to a greater or lesser extendre word equivalents (e.gtake care, court of justice, in
order to). The linguist believes they sld be regrded as apart of the lexial
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system, a feature whiceliows us b desribe their senntic relationshps with other
lexical units Cmupuunkuii, 1998: 203/.

As for the central characteristic feature of phrasenlogical units, Smirnitsky
defines it as idiomaticity, which, in turn, caveys certain semntic integrity
(inseparability) to such units, thus determining their &tion as that of single units.
Another furtional feature along with semantic inseparability is grammatical
inseparability. It should be borne in mind ti the two featuresare interrehted and
determineone another. The componentsof a phrasenlogical unit should be regrded
as words whth have been used in accordance with certain cairal and
grammatical criteria typical of this group. Irparticular, as prefabricated units,
which are reproduced ready-made in peech, sweh combinations resist gimmatical
changes in their individal parts, i.e. thepossible gammatical changes referd the
unit as a whole. For example, in the phraseological unit on the other hund the
definitearticle the cannot be relaced bya, that, this, ®meor any other determiner.
Nor can the mun handtake a plural or possessivedrm.

Relying on the criterion of functional inseparailiincluding both semantic
and grammatical inseparability + reproducibilitysmirnitsky singles out
phraseological combinations, idioms propand traditional phrasesall of which
are regarded as distinct groups.

Traditional phrases which are characterized by reroducibility, are usual
collocations wlose inner érm is tangarent, e.gmake a report, dress, te, etc, i.e.
they hck any idiomaticity. Alternatively, the overall meaning aflioms proper
cannot be dedued flom those of the component members, as can be seen in the
following examplesone for the road- a drink before a journey or before leaving a
bar;one sandwich short of a picnicnot very smart, lacking intelligendee ahead
of the curve- be more advanced that the competitors, etc.

As far agphraselogical combinationsare concerned:@t two ways— to have
two different effects at the same time, usually goned and one badgll in love —
to be very attracted to someone and begin to loem}, their figuative character —
the metphoric image underlying sth units — is nt perceivedas swh bya speaker,
although if viewed dichronically, metaphoric transferere is reveled here do,
with the only reserdtion that the underlying maphor is ded /Cvupuumkmii,
1998: 210/.

The renowned Russi linguist Virogradov, whose hypothesis lends support
to many further theretical devebpments, disusses theategry of phraselogical
units, proceeding from tw characteristics: semntic opacity or idiomaticity, and
structural stability. By enmphasizing these fauresof phraseological unitsas distirct
from free word-groups, Vinogradov actually considers stbility and lack of
motivation as definitive. His umbrella term d¢tudes phraselogical fusions,
phrasevlogical unitiesand phraselogical coll ocations.

In the first goup (phrasenlogical fusions), the two criteria of classification
are exressed rost distirctly. Theseare unnmotivated, semantically opaque (hene
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idiomatic) and struturally fixed units, in wheh the overall mening (combined
lexical meaning) cannot be derived fsm the maning of constituent elementand
no variability of lexical components isallowed (preak even-to have expenses
equal to profits).

Phrasenlogical unities constitute the send goup in Vinogradov's
classification. They consist of partially motivated units, irluding cases of
metphorical extensbn, and are indicativeof some explanationtfie lesserof two
evils—theless unpleasant of two choices, neither of whiotosd;back to squire
one — back to whereone sarted). As a rule, these unitsre characterized bya
comparatively high degreef stability.

According to Virbgradov, the loundary between the firsind the seond
groups is ot clear-cut and their differentiationoften deends on eakers’
linguistic and cultural experierce. That is to say,of some $eakers an epresson
might havea figurative sense wilsh is rot yet completely fossilized, 6r others it is
entirely opaque anddcks any motivation /Bunorpamos, 1977/. That is why, when
teaching idioms teachers should take into accdutiieafeatures ofet expressions.

The third goup is that ofphrasenlogical collocations, which are made v of
habitual collocations and have stiily limited variability. One component member
of the word-group is used in its litel meaning. The sens# the figumtively used
component isphraselogically bound (i.e. it is hbitually collocated withanother
word): for example, ircatch twenty tw — a situation in which any move that a
person can make will lead to a trouble — the seffiseitch is phraseologically
bound.Cf.: catch a mousetold/ etc. /Bunorpamos, 1977: 147/.

It should be mentioned that irpite of controversies over termitogy,
scholars recognize the bsic subdivisbn betweersetphrasesand set senteres Set
phrasesare divided inb collocations and idioms, while set senteses include a
numberof traditional categories sith as proverbs,catchphrasesand sbgans. The
differerce betweenset phrasesand set senteres is ot only that the htter are
longerand nore complex but also that theyakie diverse usesnd inwlve various
kinds of meanings.Setphrasesare word-combinations which are nore or less fixed
in form and furction as parts of simple sentebnes. Thusred tapeis a noun phrase
that can function as a subjet or object. Set sentence#n contrast, lave menings
that mostly exress the wy they furction as wivples oth in $oken and written
communkation. For instance, the sbgan all we b is driven by yu conveys tw
meanings: we nuke thecar you drive and we are always notivated by our
cusbmers’ wishesThereare sentences wéh reflect the peaker’s reactions b the
otherpeople and their messges, br example, “4Are you with mé&”, “You krow what
I mean”, “How b you do?” “I beg yur pardon”, etc. Swch expressonsare called
‘speech formulae’ or ‘gambits’ /Cowie, 2009: 47-52/.

From this short overview of the classification gifraseological unitsit is
obvious that idioms are ready-made linguisitic sicharacterized by theabtlity of
use @s swh units are elementsof language and rot occasional combinations),
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lexical stability (with the prefabricated wtvles being rplaced in theirparts only
partially) and semantic stbility (the invariant lexical meaning of the set epresson
beingpreserved deite theoccasional changes). It follows that for gaining insight
into the meanings of idioms students should be ewérthese peculiarities. They
should try to analyze the meanings of their sepaca@mponents to reveal the
partially transferred menings in case ophraseological unitiesand collocations
(blow a deal- to ruin a business deal with somegmnéesh a product to promote a
product) as well as memorize the definitions phfraseological fusiongbean
counter—an accountangcross the boaré including everyone or everything).

There is a wide range of techniques and activitegsteaching business
idioms in English. One of the most entertaining sves/teaching them with the help
of visuals explaining the context in which they ased. The pictures can illustrate
the literal meaning of idioms and, consequentlydsnts can guess their meanings.
The internet is rich in learning resources that lbareasily adapted for classroom
use. For instancd|uentu.comwebsite offers a lot of interesting illustrationg
idioms followed by the instances of their usaget ug consider the following
picture, which when followed by a dialogue, illegtrs the meaning of the idiom
and the context in which it can be used:

Activity 1
Get the ball rolling (to get started)

— T T T

Sam: Have you started the English class projeét yet
Sarah: No, not yet. | need to ask the teacher arfere questions first.
Sam: You'd betteget the ball rolling The project is due next week!

By teaching idioms in this way, the teacher shdirkt provide the picture
and have the students guess the meaning behinditime. Then the teacher can
illustrate the idiom in the context of a dialoguadaask the learners to think of
further contextual uses of this idiom.

Quite often the meaning of an idiom can be easilgsged from the context,
as shown in the following assignment:
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Activity 2

Read the following sentences and guess the meaffindioms from the
given context:

1.Sheknows this business inside oM¥e should definitely hire her for this

position.

2We must get it done immediately. We don't have ghotime. We're

running behind schedule

3.Let's not waste time! & straight to the poinand discuss the main issues
related to the business.

4.Since you have been away for a long period of timeny changes
occurred in the company. Let et you in the pictur@and tell what exactly
has happened.

My teaching experience shows that students firchitl to memorize a long
list of idioms with their explanations out of coxtteThat is why, an alternative way
to teach business idioms can be practising targeted that provide information
on a certain topic and explaining the meaningsefidioms right on the spot. For
example, the passage in the following activity iso@ maintaining sound
relationships in business and thus making one’sbas successful.

Activity 3

Read the following text and underline idiomatic egsions with their
meanings. Decide which one you like best:

Communication is one of the keys to success iméssi It helps to get the
ball rolling (get started) and to keep you on tight track (to continue on the right
path or process). When everyone is in the officgp Igunderstands what is
happening), the business has more of a chance tahbad of the curve (doing
better than expected).

When your business begins to take off (move aheddia well) and get in
the black (become profitable opposed to being Hia ted”), you can kickback (rest
and enjoy your time) a little. You must alwaysdoethe ball (to be alert and
aware), but some time can be spent shooting thezbrétalking casually without
purpose). You still need to stay on your toes (ptigntion and be aware) but
having a little less pressure and a little moreefitem will remind you of why you
got in the business in the first place. You'll krite ropes (have knowledge of) and
be able to troubleshoot (solve problems) with amice to get the bugs out (find
the mistakes or prevent problems) and not get santed out (tired out or stressed
out). /Retrieved from http://www.talktocanada.¢om

Sometimes non-motivated idioms are best taughtagorized by students
when the equivalents in their mother tongue areigea. This practice again can
be followed by examples of contextual use and théequate translation. The
following activity serves to illustrate the point:
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Activity 4
1. to be on the same wavelengthsits Ha ofHOM BoSTHE
We are o the same wavelengthbout this issue. Mei na ooHoii oane
Hacyem 5mozo oeid.

2. in the red- B nonrax
The company has been operatingthe redfor many years. Komnanus
npebvleaem 6 0012ax yice MHO20 Jem.

3. to give the green light mats m06po
We have beegiven the green lighto launch this business. Ham odanu
0006po Ha mo, ymobvl HaYaMv SmMmom Ou3Hec.

4. to sell ice to Eskimos mpopaats cHer aykue 3uMOit
She is so persuasive, she cosgdl ice to Eskimos— Ona max y6eoumensro
c0680pum, 4mo moaicem I’lpO()anb CHeeZ YyK4e 3UMOU.

5. at a premium- o BHICOKOH IIeHE
When tabs first came out, they were selltiga premium — Koeda naan-
wiemvl @nepavle NOAGUNUCH HA PbIHKE, OHU NPOOABAIUCH NO OYEHb GbLCOKOU YEHe.
6. to push the envelopenonusaTs mianky
The company decidefd push the envelopand to boost the sales of
products abroad. Komnanus pewuna noousme niauky u noswviCumv yposeis
npooasic 3a pyobexdcom.

ts

Students can further practise the vocabulary ofiness idioms through
matching or multiple choice exercises:

Activity 5

Match the words in column A with those in Columnt® make correct
idioms:

Column A Column E

1. budget oncredi

2. buy (something a loar

3. call the agenc

4. circulate crunct

Another version of this exercise is matching idiomigh their adequate
definitions to be chosen from multiple variants:

Activity 6
1.to break the ice

a) to promote a product
b) to pave the way
c) to pass a law
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2. ataloss

a) at a premium
b) beyond understanding
c) below cost

Finally, students can be assigned a gap-filling,tas shown in the example
below:

Activity 7
Complete the gaps with the following expressionagpropriate forms:
Cut back fair play, gain ground, in black and white, carvat @ niche

1. The company was able to for their prodartiong university
students.

2. The company has been on entertainmenhsapeecently.

3. The company has a reputation for __ when #reybargaining with
their employees.

4. Our company is in its attempt to be thst Imethe industry.

5. The company refused to deal with the custonwtaplaints until they
were

To conclude, idioms are ready-made linguistic unitse overall meaning
is not restricted to the total sum of meaningsheirtconstituents. Business English
is rich in such specific units, and in order to ersdand them properly students
should know their correct definitions and equivédem their mother tongue to
successfully achieve their communication goals @emonstrate a good command
of English. By applying a range of useful exercissschers can enable students to
gain insight into the meanings of idioms and usanthaccurately in respective
communication settings.
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L. Str-uurqQu3uv - Qnpowpup wbqpbumd nupdjudpubph
mumgdwt  Gnwbwlubph mpg. - Snpdwpwp  wuglbpbuh  pwnwwwowpp
punipwgpynd E nwpdjwsépubiph  wnlwjnigjwdp: Uju wnnwing, gnpdwpup
wuqtptut nwnwWuwuppnnubph hwdwp upunp £ wju dhwynpubiph towuw-
Ynuejnwuutph W ybpohuubphu Yppwndwu Ywunuubph hdwgnyeniup: Unyu
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hnnqwdnuwd  ubipyuwjwgynid Gu dh owpp Jupdnieniuutip, npnup Ywpnn Gu
uwwuwnt] nwpdjwdpubph nwnigdwup W gnpdwpwp  wugpbund  npwug
ogunwgnpddwu hdwinnieniuubph qupgqugdwup:

Pwbuwih  pwnbp. gnpdwpwp  wugtpbu, gnpdwpwp  wugtptup
nwndywdpubip, nwpdwdpwihu  Jdhwynpubip, nwpéwdpubiph  nwnigdwup
Uwwuwinnn ywnpdniejniuttip

JI. TEP-CAPI'CSIH — O nexomopuix cnocodax odyuenus uouomam 6 0e1060m
anznuiickom. — ®pazeoqornIecKue eIUHNIBI, WIN UANOMEI, SBIISIOTCS HEOThEMIIEMOI
YacThlO JIEJIOBOTO aHTJIMHACKOTO si3blKa. B CBSI3W € 3TUM, AJI CTYJAEHTOB, U3y4arolluX
JIEJIOBOM aHTJIMICKUIA, BaXXHO 3HAaHWE KaK 3HAYEHUH TaKUX UIUOMATHUECKUX €TUHHLL,
Tak ¥ OCOOCHHOCTEH WX ymoTpeOsieHus. B craThe mpesaraercs psa ynpaKHEHHH,
CIOCOOCTBYIONINX OOYYEHUIO HMIUOMATHYECKUX BEIPOKEHHH, a TakXKe Pa3sBUTHIO
HABBIKOB UX YIIOTPEOJIEHUS B IEJIOBOM aHTIIHICKOM.

Knrouesvie cnoea. nenoBoll aHTIMHACKWNA, HWIMOMBI JIEJIOBOTO aAHIIUKCKOTO,
(hpa3eoornuecKue eUHMILIBI, YIIPAKHEHMS UIst 00ydeHUsT UauoMam
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